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Memorandum of Cooperation between Qingdao
Municipal Bureau of Culture and Tourism and

SKAL INTERNATIONAL CAPE TOWN
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Skal is a professional organisation of tourism leaders around
the world, promoting global tourism and friendship. It is the only
international group uniting all branches of the travel and tourism
industry. Its members, the industry” s managers and executives, meet
at local, national, regional and international levels to discuss and

pursue topics of common interest.

The first Club was founded in 1932 in Paris by travel managers,
following an educational tour of Scandinavia. The idea of
international goodwill and friendship grew and, in 1934, the
“ Association Internationale des Ské&l Clubs” was formed with
Florimond Volckaert as its first President, who is considered the

“Father of Skal” .



Skal International today has approximately 17,000 members in
400 Clubs throughout 80 nations. Most activities occur at local level,
moving up through National Committees, under the umbrella of Skal
International, headquartered at the General Secretariat in

Torremolinos, Spain.

Skal International is governed by an Executive Committee of
six members, elected by delegates to an annual General Assembly,
held during the World Congress, hosted by a different country each
year. This allows members first-hand observation of the travel and

tourism potential around the world.
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Qingdao is known as an important coastal central city, a seaside
tourist destination, an international port, a famous historic and
cultural city of China, and the pivotal city of the Belt and Road
Initiative along the New Eurasian Land Bridge Economic Corridor
and a strategic stronghold for maritime partnership. In recent years,
it has been awarded the titles such as the Culture City of East Asia,
City of Film, and Red Coral Award of Asia Tourism - Top 10
Popular Destination. Qingdao is richly endowed with natural,
cultural, and historical resources, which lay a solid foundation for
the development of its culture and tourism industries. Qingdao
Municipal Bureau of Culture and Tourism is the competent authority
supervising the culture and tourism industries of the city. The bureau
is responsible for administering and guiding the city's overseas
exchanges and cooperation, publicity and promotion, including that
of Hong Kong, Macao, and Taiwan in the field of culture and
tourism, and stepping up the effort to present the city's culture and

tourism industries to foreign markets.
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In order to strengthen the exchanges and cooperation between
the Qingdao Municipal Bureau of Culture and Tourism and the Skal
International in tourism destination development, tourism brand
marketing and promotion, and promote the exchange of information
and tourists between the two cities and the mutual development and
prosperity of tourism, both Parties, through friendly consultations,
agree to sign this Memorandum of Cooperation as a framework

document for bilateral cooperation.
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I. Both Parties agree to go into a partnership for tourism
cooperation and turn either city into the other's tourist destination by
leveraging abundant tourism resources of both sides. Each Party

shall proactively develop tourism products that suit each other's

tourists to facilitate the two-way flow of tourists.
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II. Both Parties agree to strengthen cooperation in Internet

marketing by sharing information through channels such as websites

and social media (as permitted by law).
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[IT. While actively promoting local tourism products, both
Parties agree to facilitate each other's tourism publicity and

presentation.
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I'V. Both Parties shall actively encourage local travel agencies
and organizations to promote each other's tourism products and

enhance the two-way flow of tourists.
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V. This Memorandum of Cooperation is made in duplicate in
Chinese and English languages, with each Party holding one copy.
For matters not covered herein, both Parties may sign a
supplementary agreement, which 1is equally wvalid as this

Memorandum of Cooperation.
Qingdao Municipal Bureau of
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(Signature & Seal)

Skal International
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or Legal representative
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