


Former British Prime Minister Benjamin Disraeli once wrote that “Travel 
teaches toleration.”
Though our planet seems to shrink day by day, tolerance and world 
peace seem to become a more and more unobtainable goal. However, 
the hospitality industry stands as a beacon of friendly exchange, 
education and the fundamental idea that if you get to know the people 
of a country, and understand their ethnics and beliefs, hostilities lessen. 
Interestingly enough, as one of the oldest industries on earth, hospitality 
has a very ancient purpose – to provide food and rest for those on 
religious pilgrimages and missions. 
Religious Tourism is one of the oldest forms of Tourism and has 
continued to grow, year by year – attracting both the faithful and the 
curious alike. The United National World Tourism Organization estimates 
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that 300 million people a year make such journeys – to as far flung parts of 
the globe as the Meiji Shrine and Sensoji Temple in Tokyo - with 30 million 
visitors a year, to St. Peter’s Basilica in Rome with 7 million visitors a year, 
to Israel’s Western Wall which draws five million, to Muslims making their 
pilgrimage to Mecca, which hosts approximately three million a year. 
In addition to the millions of hotel room nights and meals and many local 
guides hired to provide tours, these tourists, the faithful and the seekers 
alike, bring with them unique challenges. These challenges are more than just 
dietary requirements or ensuring that tourists are properly dressed when 
entering holy places. 
“There are some particular challenges in some areas such as language 
barriers, but we work with translators to help mitigate that,” said Traci Day 
the Global Accounts Manager for HelmsBrisco, an international meetings 
and site selection company. “Security and safety is always something in 
everyone’s mind, but with proper tour guides that know the area, that fear is 
mitigated as well.”
Day, who among other clients, books trips to heritage sites for religious 
groups, sees a bright future for religious Tourism.
“More and more groups are taking mission trips to various countries to 
explore the world we live in. Like all leisure travel, it is gradually overtaking 
corporate travel as the most prevalent form of travel today.”
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We perceive Tourism as an opportunity to see places and 
the different cultures that is prevalent in other cities and 
countries.

SPORTS TOURISM
By Vijay Mohan Raj
Director, Skål International

Over the centuries the propensity for an individual to travel and visit foreign lands 
was driven by the curiosity to discover new avenues and the catalyst would have 
been to conquer new lands to satiate the desire to amass wealth through travel and 
trade.
This journey has continued however the forms have changed. In modern times 
the ease of procuring information of the prospective destinations and the avenues 
available to fulfill the desire to experience these destinations on account of shorter 
and better connectivity has added several more reasons for travelers to visit cities 
and countries.
While the traditional reasons to travel such as leisure and business continue to be 
popular, there is another avenue 'Sports Tourism' which in the past has been grossly 
underestimated. However, in the past decade and with the advent of professional 
sport this avenue has generated tremendous enthusiasm and fan following.
The Olympics, Cricket World Cup, World Cup Football, Wimbledon and USA 
Open in Tennis are some of the major International Sporting events which 
generates a fan following and also acts as a catalyst for the sports lover to travel to 
the country participate as spectator in the event and also tour the country.
We have a huge community across the globe of 'Golf Addicts' whose passion 
for the sport makes them vulnerable to spend several hours during the week 
on the Golf Course. The Golfing Tour packages is an avenue which has become 
increasingly popular amongst the young and old. The advantage of focusing on this 
segment is that an avid Golfer plays the game for a long period in a life span.
Sporting tours are very popular with Schools, Colleges and Clubs and specially 
in team sports like Cricket, Football and Hockey where tours are arranged in the 
Domestic and International domain to give exposure to players to excel in different 
conditions.
My own company has organised and I have escorted Cricket teams to England on 
several occasions and provided young cricketers to different playing conditions. We 
also have organized cricket tours of teams from Australia and New Zealand who 
tour India every year to play matches in Indian conditions. I have contacts with 
Destination Management Companies who provide tickets and packages coinciding 
with sporting events in Australia and England for Tennis, Football, Cricket and other 
World events. Some of these companies are owned and managed by Skålleagues.
Promotion of Tourism is basically providing pleasure through experiences. A modern 
tourist has evolved and explores different avenues to fulfill this requirement. Sport 
Tourism will grow in an exponential manner as there is no other activity that could 
match the excitement that is derived from participating in Sport. 
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Thailand is among the top five destinations of 
inbound medical Tourism spending globally, according 
to the World Travel & Tourism Council (WTTC 2019). 

THAILAND
MEDICAL TOURISM

By Martin Venzky-Stalling
Skål International Chiangmai & North Thailand

Much of this medical Tourism activity is concentrated in only a few areas and in 
even fewer places. Cosmetic and plastic surgery, dental procedures and certain 
types of medical treatment related to heart, joint, or cancer are the most 
prevalent. The majority of service providers are based in Bangkok, where large 
hospitals provide world-class services. These large hospitals receive the lion’s 
share of mainstream medical treatments customers from around the world. The 
combined share of medical Tourism services in Phuket, Hua Hin, Pattaya, and 
Chiang Mai represents only 20% of services in Thailand. Moving forward, there 
may be opportunities to leverage the strengths of these destinations to grow 
their share of medical Tourism.

Medical Tourism and Wellness
The lines between what is medical Tourism and what is health and wellness 
Tourism are blurred. Several trends bring this together. Medical service 
providers, such as hospitals, focus increasingly on customer engagement and 
experience. There is growing interest in addressing the demand for adding 
alternative treatments, wellness, and prevention. The BDMS Wellness Centers 
in Bangkok is a good example of this in action.
The Global Wellness Institute has identified medical wellness as one of 
the major trends - defining it as adding more medical and evidence-based 
treatments to cleansing, reboot or rejuvenation packages. Cosmetic and plastic 
surgery clinics have also realized that they need to offer more than simply 
inexpensive options or exclusive medical excellence. Some clinics for cosmetic 
surgery, for example, have set up a business unit focusing on marketing medical 
Tourism. The first impression customers get when interacting with their website 
is that they are going on a vacation to change their life and begin a new 
chapter.

New Intermediate Care Options
Given Thailand’s strengths in health and wellness services, it is surprising 
how underdeveloped the local preventive care market still is. Evidence-
based preventive care includes services such as physical therapy and medical 
rehabilitation. This is changing gradually, particularly with new large projects 
for the local aging population, often tied with recovery from a hospital. When 
compared with other countries where medical rehabilitation and medical 
wellness retreats are common, this represents development opportunities.

Intermediate Care as a New Service
Thailand is already popular for long-stay and retirement. And as the wellness 
and health industry is demonstrating, Thailand is an ideal place for reboot and 
recovery. One of the challenges after a hospitalized medical treatment is the 
recovery process. As excellent hospitals might be, they are still hospitals. Even 
many rehab-clinics in Europe, which are a mix of a hospital and hotel, still feel 
like a hospital. ChivaCare in Chiang Mai, Northern Thailand, is introducing 
a new managed outpatient model by which patients, with medical support 
as required, can stay in apartments or boutique resorts and complete their 
medical rehabilitation (cognitive, mobility, etc.) at the ChivaCare’s center. This 
arrangement can socially integrate them more which increases motivation, one 
of the most important factors in a successful recovery.

Responsible Medical Tourism?
Thailand’s medical sector will come under significant pressure in the future 
because of resource constraints. The questions will be how to create a 
win-win from international medical Tourism. Learning from other sectors, 
medical services providers could emphasize how high-end resources 
financed by international tourists could also be provided to local customers 
and communities (rather than competing). This represents responsible and 
sustainable medical Tourism.

Technology; Many Applications to Extend Pre and Post-treatment Care
We can also expect new models involving telemedicine to emerge. It may not 
be self-evident how this may increase Tourism to Thailand but customers have 
questions before they decide where to go and they have needs once they 
completed their medical treatments. These are indeed exciting times with new 
opportunities for Thailand’s medical Tourism sector.
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NEW ITB.COM PLATFORM:
NETWORKING, INDUSTRY
NEWS AND THE ITB
VIRTUAL CONVENTION

Despite its cancellation this year, ITB is 
offering digital services 365 days a year 
by launching itb.com.

The World’s Leading Travel Trade 
Show is establishing a completely new 
networking platform for the world’s 
travel industry. This global website 
spans a bridge between real-life 
meetings and digital networking, and 
features innovative tools for business, 
networking and exclusive content. ”In 
these very difficult times the Tourism 
industry needs ITB more than ever“, 
said Dr. Martin Buck, Senior Vice 
President, Travel+Logistics, Messe Berlin 
GmbH. That is why, at the forward-
looking events of the ITB Virtual 
Convention, leading speakers from ITB 
will be discussing how the world’s travel 
industry can harness intelligent strategies 
to make sure it remains future-proof 
even in a challenging environment. In 
the wake of the latest developments, 

discussions on how the industry can deal 
with the coronavirus will play a key role. 
Between 5 and 11 March 2020 viewers 
could follow more than 20 exclusive 
live streams and videos in English and 
German, some in real time, some time-
shifted, on itb.com. Afterwards, they will 
be made available as videos on demand.
"By launching this new website we are 
establishing a key platform and travel 
network which has no parallel and which 
can be made use of in every market 
around the world. The aim is to ensure 
business, content and networking 
availability 365 days a year. We also want 
to provide easy access for newcomers to 
the industry. This underscores our year-
round leading international standing in 
terms of the market and opinions and 
consolidates the position of our USPs, 
contacts and content", Dr. Martin Buck 
added. 
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Networking made easy – the new Travel 
Network of the B2B travel industry.

The AI-based Travel Network is a self-
teaching system which continually offers 
users relevant travel industry contact 
information. All registered attendees 
at ITB Berlin 2020 may access the 
Travel Network, i.e. trade visitors, 
convention participants, exhibitors and 
representatives of the media who have 
acquired a personalized ticket from the 
ITB ticket shop. Shortly after its launch 
the network is already well subscribed. 
Numerous stakeholders have already 
registered. These had previously received 
a personal invitation by email prior to the 
original opening date of the show. Those 
who had not previously planned to visit 
the show in Berlin can also register now. 
Travel Network users can set up a profile, 
match interests, be contacted and can 
network. They can also follow other users, 
exchange contact details, chat and set up 
appointments. ‘Virtual rooms’ are being 
made available online where users can 
hold meetings which they had scheduled 
prior to ITB Berlin 2020. A video link 
enables face-to-face meetings – it is also 
possible to communicate via an audio link 
only. Under ‘Insights’ and ’News’, itb.com 
has the latest news from the World Travel 
Trends Report and ITB Berlin News, the 
official Show Daily of the event – which 
this year will be a weekly edition.

Virtual ITB Convention: outstanding 
sessions on up-to-the-minute topics.

The streaming and video programme 
will be updated regularly over the next 
few days in order to provide additional 
content. Details and updates are available 
from ITB.com at any time. 

Nils Müller, CEO of TrendOne, will hold 
his keynote speech originally scheduled 
for the ITB Convention on the Top 8 
Trends for Tourism & Travel, asking “Which 
trends, technologies and developments do 
you need to know and how to combine in 
order to be successful in the future?”
In another keynote speech, Eric La 
Bonnardière, co-founder of Evaneos, 
will address the topic of overtourism 
and how local tour operators can deal 
with this phenomenon. At the panels of 
the Hospitality Tech Forum powered by 
the Hospitality Industry Club, experts 
will take a look at revenue management, 
sustainability in the hospitality industry 
and the future of online distribution. 
Sessions featuring high-ranking experts 
will dwell on topics such as establishing 
and restructuring brands as well as 
‘Hospitality 2025’. 
At the new Data Talks originally scheduled 
for the ITB eTravel World, topic headings 
will include ’Highly Recommended – Best 
Practice On Personalization‘ and ’Multi-
Platform Network in Travel – Digital 
Enablers and Travel of the Future’. Other 
sessions will incorporate a Berlin panel 
discussion featuring representatives 
of bookingkit and VisitBerlin, who will 
be asking ”What drives the Industry in 
2020?” 
The following events from the ITB Berlin 
Convention are also taking place: Sharry 
Sun of Travelzoo will present the eagerly 
awaited empirical study on ’Global luxury 
customers and sustainability’, which the 
company carried out together with ITB 
Berlin. This session will be streamed live 
from the CubeClub. Caroline Bremner of 
Euromonitor will talk about ’The Future 
of the Tourism industry’ and address the 

disruptive challenges facing the industry, 
including overtourism, climate change 
and insolvencies as in the recent case of 
Thomas Cook. The day after, her lecture 
will also be available in English. Based 
on around 500,000 interviews, the IPK 
World Travel Monitor® is the world’s 
largest travel survey. Rolf Freitag, CEO of 
IPK International, will present the latest 
forecast figures on global and European 
travel trends – an indispensable decision-
making tool for the entire Tourism 
industry.
Statista will explain how trends are 
influencing personalisation and 
individualisation in the eTravel market; one 
of the sessions will examine the topics 
‘Voice Commerce: Selling travel and hotel 
rooms via Amazon, Alexa and Google 
Assistant’ and  ’Instagram, influencers 
& co: the underestimated challenge for 
destinations’.
Throughout the programme, the 
fascinating contributions of ITB Digital 
and Tourismuszukunft could be followed 
online until Friday 6 March. As well as 
examining how the industry is dealing with 
the coronavirus, the sessions will look at 
New Work, AI, blogging and open data. 
Recordings will take place in a specially 
equipped studio on the Berlin Exhibition 
Grounds, where numerous sessions will be 
streamed live. Some speakers will also be 
joining in from remote locations via Skype. 
Viewers can join in too: under the hashtag 
#ITBvirtualcon they can exchange 
opinions on the sessions and discuss them 
on social media.
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Welcome to Today’s Best Western.  
A Hotel for Every Travel Need.

bestwestern.com

Experience business and leisure travel made easy with exceptional service and comfort 
at Best Western® Hotels & Resorts. Offering 14 brands to fit your needs, enjoy amenities 

for a quick overnight stay or a relaxing vacation, including free Wi-Fi, breakfast* 
and access to an award-winning loyalty program, Best Western Rewards®. With 

approximately 4,700** hotels in more than 100 countries and territories worldwide, 
finding the right hotel has never been easier.

*Amenities and services may vary at individual hotels worldwide. Please check individual hotel listings for a complete list of amenities and services.
**Numbers are approximate, may fluctuate and include hotels currently in the development pipeline.  

Each Best Western® branded hotel is independently owned and operated. Best Western and the Best Western marks are service marks or  
registered service marks of Best Western International, Inc. ©2020 Best Western International, Inc. All rights reserved.
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